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Through long-form  
travel essays, in-depth 
investigative stories, 
fiction, maps, whimsical 
facts and figures and 
beautiful photo essays, 
Stranger’s Guide is a travel 
guide like you’ve never 
seen before. Replete with 
beautiful design and 
stunning photography, 
these are objects you’ll 
want to hold on to for 
years to come.



ABOUT US

Each issue of Stranger’s Guide is themed around a 
single destination—Russia, the Great Plains, 
Mexico City, or Shanghai. 

By choosing to concentrate on just one 
place, Stranger’s Guide will allow us to 
stop, be still and delve into each 
location’s complexities. An objet d’art, 
readers will save issues on their 
bookshelves, lend them to friends and 
continue to page through the issues for 
years to come.

Stranger’s Guide consists of intelligent and 
luminously written essays by noted writers.

Its sleek design emphasizes art and photography. 
Each issue is packed with maps, fiction and 
unconventional travel tips alongside beautiful, 
serious storytelling. Our e-newsletter will offer a 
weekly mini-magazine, examining different 
themes across cultures. Throughout everything, 
thoughtful, engaging narratives will guide you 
around the world.



A retired individual with an MBA who already 
subscribes to Smithsonian Magazine and The Paris 
Review and is looking for travel that goes well 
beyond the average cruise. 

THE RETIRED TRAVEL ENTHUSIAST

A young person with a post-graduate degree and an 
interest in fashion and design, who buys Monocle city 
guides whenever she’s at the airport traveling for work 
and maintains an international network of friends. 

THE GLOBETROTTING YOUNG PROFESSIONAL

Two wealthy, professional parents who subscribe 
to AFAR and plan their family trips around 
museums and cultural activities. 

THE CULTURE-SEEKING FAMILY

Our weekly e-newsletter as well as social 
media channels build a robust online 
community of readers. We will establish 
ourselves as a beautifully curated archive of 
excellent place-based writing, both in terms of 
original content and sharing excerpts from 
across the web. In our original content, we 
engage with writers who already have major 
online followings to help us develop our digital 
audience. Our emphasis on arresting 
photography and maps will allow us to take 
full advantage of Instagram and its potential 
followers, while our newsletter will be a 
critical tool for sharing content from around 
the world. We anticipate having a consistent 
group of loyal readers, much like those who 
comb Atlas Obscura or Longreads on a daily 
basis, looking for interesting content.

AUDIENCE
Our print publication will target an audience of engaged, globally-minded readers in a relatively 
high-income bracket, looking for substantive writing that can both inform and entertain.

Revenue from this relatively privileged subscription audience will then allow us to cultivate 
a large and diverse web audience, where the content will be more accessible. 



REVENUE
As an intellectual travel magazine, Stranger's Guide is unique in the media landscape. We take the kinds of 
serious reporting normally reserved for magazines like the The New Yorker and Harper’s and bring it into a 
travel space. We'll introduce American audiences to new international writers and perspectives they might 
never otherwise encounter.

Stranger's Guide is a 501(c)(3) nonprofit magazine. We believe having a diverse set of revenue streams will be 
critical to our publication’s success. To that end, we anticipate several different sources of income: 

Print Subscriptions: We will 
target potential print 
subscribers through pointed 
direct mail campaigns to 
over 200,000 households. 

Newsstand Sales: Through a 
newsstand representative, 
we will place the magazine 
in Barnes & Noble and other 
large chain stores as well as 
independent bookstores.

•

•  

CIRCULATION

We are open to any number of 
possibilities for working with 
different brands. Our ad team 
will work with companies to 
create advertisements that match 
our handsome streamline-era 
aesthetic. This would be a boon 
to brands, inviting readers to 
take extra time examining our 
artwork and message. 

Additionally, we are looking for 
creative sponsored content and 
native advertising in a variety 
of different forms.

CORPORATE
PARTNERSHIPS 

We solicit tax-deductible 
donations from both large and 
small donors. For small donors, 
we will build a membership 
program to help create a 
reliable, small-dollar base. 
Those who contribute become 
Fellow Travelers, and receive 
various benefits—discounts, gifts 
and other perks. 

PHILANTHROPIC
SUPPORT 

Within our first 18 months, we plan 
to offer sponsored, ticketed events. 
This will allow for more corporate 
sponsorship opportunities, as well 
as more engagement and revenue 
from readers. 

We will market back issues as 
gifts and collectibles, while 
touting them on the Stranger’s 
Guide site. As we grow, we also 
plan to sell other travel-related 
products, designed to appeal to a 
globetrotting audience. 

EVENTS AND
PRODUCT SALES 



STRANGERSGUIDE.COM


